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Abstract

Personas are an important design thinking
method that helps companies to understand
their targeted customers. In this study, per-
sonas are analyzed to explore the profile of
a Tragu user. Tragu is a startup with a visi-
on to develop a platform that helps indivi-
dual travelers plan their trips.

To do this, the company needs to know
the customer it is designing for. There-
fore, three different groups of users are
examined in this study. Qualitative data
was collected through 24 interviews and a
workshop with potential users. The results
of this study include seven different perso-
nas for those user groups. From these, the
founder selected one persona representing
the target segment, the individual traveler.
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It was found that information retrieval tech-
niques can help Tragu collect data from
users. There are direct and indirect input
ways to collect data from users. Furthermo-
re, recommender systems and their algo-
rithms are described, mainly how they learn
from user behavior to make tailored sug-
gestions.

L]
-]
L]
-1
a
g
L]
ify
4]
L]
]
3
]
[ ]
&
L]
L]
-
™
L]
g
I
L |
L]
3
L ]
]
a

[ E NN NN NENERENENNNENNNESN®SH:.ESH:RHMNEH;N}N.

o
."d.il"‘

LE R RN RN N NERNENERENERENERSERDNEN..

Julia Diirler

Dozent*in:
Prof. Dr. Clemente Minonne

Expert*in:
Joachim Liebscher

Wirtschaftspartner:
Tragu AG

Semester:
HS22

Bildquelle:
© (Adobe Stock)

AR E R R RSN ERNSENESNERHSSN.;

BN B N B NS ENEDENENENRSNNENNSNSNN.:




